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2010 Miami International Film Festival
Overview

The Miami International Film Festival, a Miami Dade College Cultural Experience, is considered
the best Ibero film festival in the U.S. and one of the best international film festivals in the world.
It is among the top festivals world-wide for Grand Jury prizes.

The 27" Festival will be held from March 5 through March 14, 2010.

100+ films from more than 40 countries

Four grand jury competitions; Three Florida Focus competitions; One Cutting the Edge
Competition and Four Audience Awards

Red Carpet Premieres

REEL Seminars

Community and Student Outreach Screenings

Special film categories, including: Cinema 360, Cutting the Edge and REEL Music
Events and parties

The Miami Marketplace

More than 500 industry and film professionals will attend the Festival.

More than 65,000 audience members will attend the Festival:

e 50% are in the 25 to 49 year range

e 48% earn more than $60,000 annually

e 80% are college educated

e 20% are visitors to South Florida

e 47% are more inclined to patronize a company that is a sponsor of the Festival

e 61% believe that corporate support of the Arts & Culture positively affects their
buying decisions for goods and services.

The Festival will enjoy 1,000,000,000 gross impressions — half of which will be
advertising and will include Partners.

As part of Miami-Dade College, the largest institution of higher learning in the United States and
the institution which graduates more Hispanics and African-Americans than any other, the Festival
enjoys a unique synergy which no other major international festival has: access to the finest
academic minds, programs and facilities. The Festival and the College have well-earned reputations
for quality programs in the arts and education, as well as for strong positioning of their corporate
partners in the local and global communities.
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2009 Festival Facts and Demographics

The Program
e 135+ films from more than 40 countries

e 50+ social and business networking events

o The leading Ibero film festival in the U.S.

e Six World/International Premieres, 39 North America/U.S. Premieres
e 10 Red Carpet Screenings

e Over $150,000 in cash and prizes to award winners
250+ filmmakers

250+ industry professionals

e 15 REEL Seminars

e Florida Focus

e Encuentros

e Cutting the Edge

e REEL Music Scene

The Market Reach

e Nearly 1,000,000 gross media and advertising impressions
e 500 articles in 50 countries

e 250 accredited media

1500 direct media contacts

1000 Festival ads in 50+ media (print, broadcast, on-line)
250,000 unique e-mails

200,000,000 households in Latin America and South Florida
e 34,000 unique visitors to the Festival website

The Destination

e The Festival is held during high season when 8,000,000 visitors arrive

Headquartered on South Beach

Red Carpet Screenings in Downtown Miami

Regular screenings, programs and events held throughout the community at 25+ venues
Estimated economic impact in excess of S5 million

Audience Demographics

o 67% are between the ages of 18 and 49

e 57% are female

e 53% are of Hispanic heritage

e 84% are college educated

e  48% have an annual income in excess of $60,000

o 54% watched more than 4 films during the Festival

e 47% are highly inclined to do business with a company that Partners with the Festival
e 61% are more disposed to do business with companies that support arts and culture.
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Corporate Partnerships

The Miami International Film Festival offers five overarching partnership categories
and more than 100 target specific opportunities.

Partnerships are customized to:
e Strengthen corporate brands across the board
Offer a high level of access to target customer groups
Introduce new populations to goods and services
Extend marketing and advertising beyond the Festival
Afford marketing exposure locally, nationally and internationally.

All partnerships are designed to maximize exposure, provide access and strengthen
branding. The Festival’s market reach is international in scope with superior entree
to South Florida’s local and visitor communities.

The Festival realized nearly 1,000,000,000 total gross media and press impressions
during the 2009 program and more than 400,000,000 total gross media and press
impressions during the rest of the fiscal year.

More than 500,000,000 of these impressions included corporate sponsors.

The Festival offers enhanced opportunities for access, branding and audience exposure
at every level of Partnership through a variety of media:

Print advertising and branding

Press releases and boiler plates
Electronic advertising and branding
Outreach branding

Film/video advertising and branding
Displays and/or material distribution
Sampling

Face-to-face access

The Festival will work with its corporate partners to ensure their level of sponsorship
meets their needs and exceeds their expectations.
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Presenting Partner
The Presenting Partner is the only level which is entirely exclusive and which is fully
branded wherever the Festival itself is branded or noted.

Category and Industry Exclusivity Corporate branding on all Festival materials

Advertising
e Skyscraper or leader board ad embedded throughout the Festival’s website

e Up to four full-page color ads in the Festival Catalogue
e :30 commercial before every film shown during the Festival

Branding
e Logo and corporate name in all Festival print advertising and promotion

e Logo and corporate name in the Festival Film Guide, including cover
e Logo and corporate name in the Festival Catalogue, including cover
e Logo and hyperlink on the Festival website

e Logo and corporate name on all Festival signage and boards

e Logo and corporate name on Festival “Thank You” Trailer

e Logo and corporate name on all promotional items

e Logo on all Step and Repeat backdrops

Marketing

e Display booth at Festival Headquarter and/or other major venue
e Corporate profile in the Festival Catalogue

e Corporate profile on the festival website

e Sampling opportunities

Press and Media

e Speaking opportunities at most press conferences and events
e Inclusion in all press releases.

e Recognition in all boiler plates included in all press releases.

Hospitality and Entertainment
e Hosting of Major Festival Events

e 40 VIP Tickets to Opening Night, Tribute Program and Awards Night

e 100 tickets for other films screened at the Festival in addition to the above

e Ticket pre-selection privileges for a two-week period prior to the public sale of tickets
e Employees tickets for films and parties at special discounted prices

e |nvitations to exclusive events and programs during the Festival

¢ Invitations to year-round sneak preview screenings and special events.
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